SHAW)

NEWS RELEASE

Shaw announces second quarter financial and operating results

Calgary, Alberta (April 13, 2011) — Shaw Communications Inc. announced results for the
second quarter ended February 28, 2011. Consolidated revenue for the quarter and year-to-date
of $1.20 billion and $2.28 billion, respectively, was up 29% and 24% over the comparable
periods last year. Total operating income before amortization® of $495 million and $968 million,
respectively, improved 16% and 8% over the same periods last year.

Free cash flow' for the three and six month periods was $167 million and $312 million,
respectively, compared to $130 million and $295 million for the comparable periods last year.
The current quarter increased over the prior period due to the addition of Shaw Media and higher
free cash flow from the Cable division. The current six month period included free cash flow
from Shaw Media, for the period October 27 to February 28, partially offset by the one-time
CRTC Part 1l fee recovery last year.

Chief Executive Officer Brad Shaw said, “Our industry is transforming and competition in our
core business continues. We have taken decisive and immediate steps to streamline our
organizational structure. In this changing landscape managing costs and operating efficiently are
essential. The recent actions taken, combined with our advanced delivery networks and leading
portfolio of Media assets, ongoing innovation and technology enhancements position us for
continued long term growth. None of these measures reduce in any way our commitment to an
exceptional customer experience.”

Approximately 550 employee positions were eliminated, including 150 at the management level.
The restructuring cost estimate is $25 - $30 million and the expected annual savings, including
other expense reductions identified to date, is in excess of $50 million.

Mr. Shaw continued “We are also evolving our service offerings in-step with our customers,
responding to their desire for more choice, value and freedom to choose. We recently launched
the Shaw Plan Personalizer, enabling customers to customize their core entertainment service
needs and receive everyday value. We believe this will also have a positive impact on
promotional activity and operating margins.

Net income of $167 million or $0.37 per share for the quarter ended February 28, 2011 compared
to $139 million or $0.32 per share for the same period last year. Net income for the first six
months of the year was $188 million or $0.41 per share compared to $253 million or $0.58 per
share last year. All periods included non-operating items which are more fully detailed in
Management’s Discussions and Analysis (MD&A).? The current year-to-date period included a
charge of $139 million for the discounted value of the $180 million CRTC benefit obligation
related to the acquisition of Shaw Media, as well as business acquisition, integration and
restructuring expenses of $61 million. The prior six month period included debt retirement costs
and amounts related to financial instruments of $82 million and $46 million, respectively.
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Excluding the non-operating items, net income for the three and six month periods ended
February 28, 2011 would have been $159 million and $318 million respectively, compared to
$139 million and $320 million in the same periods last year.

Revenue in the Cable division was up 5% and 6% for the three and six month periods,
respectively, to $769 million and $1.53 billion. The improvement was primarily driven by rate
increases and growth. Operating income before amortization for the quarter of $364 million was
up 3% over the comparable quarter. Excluding the one-time CRTC Part Il fee recovery last year,
operating income before amortization for the year-to-date period increased 4%.

Revenue in the Satellite division was $204 million and $410 million for the quarter and year-to-
date periods, respectively, up 2% over each of the comparable periods. Operating income before
amortization for the current three month period of $70 million was consistent with the same
period last year. Excluding the one-time Part Il fee recovery, operating income before
amortization for the year-to-date period of $140 million improved 1% over the same period last
year.

Quarterly revenue and operating income before amortization in the Media division was $244
million and $65 million, respectively. Revenue and operating income before amortization for the
period from October 27, 2010 to February 28, 2011 was $369 million and $122 million,
respectively. For informational purposes, on a comparative basis to last year, Media revenues for
each of the three and full six month periods were up approximately 8%, and operating income
before amortization, excluding the impact of the one-time Part Il fee recovery last year,
improved 16% and 18%, respectively.

On December 7, 2010 Shaw closed an offering of $900 million in senior unsecured notes,
including $500 million principal amount of 5.50% notes due 2020, as well as an additional $400
million from its reopened offering of 6.75% notes due 2039. The net proceeds were used for
repayment of debt incurred under Shaw’s credit facility to complete the acquisition of the
broadcasting assets of Canwest and effect the subsequent related debt refinancing.

On February 17, 2011 Shaw closed an offering of $400 million in senior unsecured notes from a
further reopened offering of its 6.75% notes due 2039. The net proceeds were used for
repayment of debt incurred under Shaw’s credit facility to complete the acquisition of the
broadcasting assets of Canwest and effect the subsequent related debt refinancing as well as for
working capital and general corporate purposes.

“The competitive environment has moderated revenue growth this year in our core business and
presented an increased level of risk to our forecast. The recent initiatives undertaken to drive
efficiencies through focused cost containment and reductions currently have us on track to
achieve our financial guidance including consolidated fiscal 2011 free cash flow of
approximately $600 million. We plan to continue to make adjustments in our business as
necessary to meet the changing circumstances.” said Mr. Shaw.

Mr. Shaw continued, “With the rapid development of wireless technology, including long-term
evolution (“LTE”) options, and the dynamics within the wireless industry evolving at a swift
pace, we are currently evaluating technology and strategic alternatives with respect to our
wireless initiatives. We plan to slow our wireless build activities as we carefully consider all
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options in advance of the launch of a wireless service. We continue to focus heavily on the
strength of our core business and intend to make important investments in new technology
platforms, digital reclamation and broadband capacity in order to ensure we maintain our
technological leadership. We are building Shaw for the future and are closely monitoring the
business and regulatory environment. We are flexible and will continue to meet challenges and
seize opportunities in this dynamic environment.”

Shaw Communications Inc. is a diversified communications and media company, providing
consumers with broadband cable television, High-Speed Internet, Home Phone,
telecommunications services (through Shaw Business), satellite direct-to-home services (through
Shaw Direct) and engaging programming content (through Shaw Media). Shaw serves 3.4
million customers, through a reliable and extensive fibre network. Shaw Media operates one of
the largest conventional television networks in Canada, Global Television, and 19 specialty
networks including HGTV Canada, Food Network Canada, History Television and Showcase.
Shaw is traded on the Toronto and New York stock exchanges and is included in the S&P/TSX
60 Index (Symbol: TSX — SJIR.B, NYSE - SJR).

The accompanying Management’s Discussion and Analysis forms part of this news release and
the “Caution Concerning Forward Looking Statements” applies to all forward-looking statements
made in this news release.

For more information, please contact:

Shaw Investor Relations
Investor.relations@sjrb.ca

1 See definitions and discussion under Key Performance Drivers in MD&A.
2 See reconciliation of Net Income in Consolidated Overview in MD&A
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MANAGEMENT’S DISCUSSION AND ANALYSIS

FEBRUARY 28, 2011

April 13, 2011

Certain statements in this report may constitute forward-looking statements. Included herein is a
“Caution Concerning Forward-Looking Statements” section which should be read in conjunction

with this report.

The following should also be read in conjunction with Management’s Discussion and Analysis
included in the Company’s August 31, 2010 Annual Report including the Consolidated Financial
Statements and the Notes thereto and the unaudited interim Consolidated Financial Statements

and the Notes thereto of the current quarter.

CONSOLIDATED RESULTS OF OPERATIONS

SECOND QUARTER ENDING FEBRUARY 28, 2011

Selected Financial Highlights

Three months ended February 28,

Six months ended February 28,

Change Change
2011 2010 % 2011 2010 %
($000’s Cdn except per share amounts)
Operations:
Revenue 1,196,611 929,142 28.8 2,275,516 1,835,076 24.0
Operating income before amortization ) 494,524 424,825 16.4 967,878 899,777 7.6
Operating margin @ ® 41.3% 45.7% (4.4) 42.5% 44.9% (2.9)
Funds flow from operations 382,957 358,206 6.9 647,337 697,158 (7.2)
Net income 167,299 138,712 20.6 187,631 252,941 (25.8)
Per share data:
Earnings per share — basic and diluted $0.37 $0.32 $0.41 $0.58
Weighted average participating shares
outstanding during period (000’s) 434,425 432,960 434,107 432,733
@ See definition under Key Performance Drivers in Management’s Discussion and Analysis.
@ Operating margin is adjusted to exclude the one-time CRTC Part Il recovery for the six months ended February 28,
2010. Including the one-time CRTC Part 1 recovery, the operating margin would be 49.0%.
@ Operating margin has declined in the three and six month periods compared to last year mainly due to the inclusion of
the new Media segment.
@ Funds flow from operations is before changes in non-cash working capital balances related to operations as presented

in the unaudited interim Consolidated Statements of Cash Flows.

Subscriber Highlights

Total Three months ended February 28, Six months ended February 28,
February 28, 2011 2011 2010 2011 2010
Subscriber statistics:

Basic cable customers 2,313,104 (13,662) (1,055) (21,204) (2,471)
Digital customers 1,748,538 35,403 98,544 97,619 186,803
Internet customers (including pending installs) 1,848,390 10,772 26,735 29,524 62,977
Digital phone lines (including pending installs) 1,178,660 32,512 54,922 82,354 116,383
DTH customers 906,433 2,176 1,071 637 2,168




Shaw Communications Inc.

Additional Highlights

o Revenue of $1.20 billion and $2.28 billion for the three and six month periods improved
28.8% and 24.0% over the comparable periods last year.

o Free cash flow' for the quarter and year-to-date periods was $166.9 million and $312.0
million, respectively, compared to $129.5 million and $294.9 million for the same
periods last year.

o On December 7, 2010 Shaw closed an offering of $900 million in senior unsecured
notes, including $500 million principal amount of 5.50% notes due 2020, as well as an
additional $400 million of its reopened offering of 6.75% notes due 2039.

o On January 13, 2011 the Board of Directors approved a 5% increase in the equivalent
annual dividend rate to $0.92 on Shaw’s Class B Non-Voting Participating shares and
$0.9175 on Shaw’s Class A Participating shares. This new rate was effective
commencing with the monthly dividends paid on March 30, 2011.

o On February 17, 2011 Shaw closed an offering of $400 million in senior unsecured
notes from a further reopened offering of 6.75% notes due 2039.

o In March 2011 Shaw implemented various cost saving initiatives including staff
reductions and a review of overhead expenses to drive efficiencies and enhance
competitiveness.

Consolidated Overview

Consolidated revenue of $1.20 billion and $2.28 billion for the three and six month periods,
respectively, improved 28.8% and 24.0% over the same periods last year. The improvement was
primarily due to the acquisition of Shaw Media, as well as rate increases and growth in the
Cable and Satellite divisions.

Consolidated operating income before amortization for the three and six month periods of
$494.5 million and $967.9 million, respectively, increased 16.4% and 7.6% over the same
periods last year. Both periods benefitted from the acquisition of Shaw Media as well as core
revenue related growth, partially offset by increased employee related, sales and marketing, and
programming costs. The current year-to-date period also included the impact of the retroactive
support structure rate increases. The prior year-to-date period benefitted from a one-time CRTC
Part Il fee recovery of $75.3 million.

Net income was $167.3 million and $187.6 million for the three and six months ended February
28, 2011, respectively, compared to $138.7 million and $252.9 million for the same periods last
year. Non-operating items affected net income in both periods. The current year-to-date period
included a charge of $139.1 million for the discounted value of the $180.0 million CRTC
benefit obligation, net of incremental revenues, related to the Media acquisition, as well as
business acquisition, integration and restructuring expenses of $60.9 million. The prior year-to-
date period included debt retirement costs and amounts related to financial instruments of $81.6
million and $46.1 million, respectively. Outlined below are further details on these and other
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operating and non-operating components of net income for each period.

Six months ended

Six months ended

Operating net Non- Operating net Non-
($000’s Cdn) February 28, 2011 of interest operating February 28, 2010 of interest operating

Operating income 595,905 575,317

Amortization of financing costs — long-term
debt (2,109) (2,053)
Interest expense - debt (153,932) (123,710)

Operating income after interest 439,864 439,864 - 449,554 449,554 -
Debt retirement costs - - - (81,585) - (81,585)
Gain on repurchase of debt 9,981 - 9,981 - - -
CRTC benefit obligation (139,098) - (139,098) - - -
Business acquisition, integration and
restructuring expenses (60,882) - (60,882) - - -
Loss on derivative instruments (22,764) - (22,764) (45,296) - (45,296)
Accretion of long-term liabilities (5,813) - (5,813) (853) - (853)
Foreign exchange gain on unhedged long-term
debt 22,585 - 22,585 - - -
Other gains 6,532 - 6,532 9,355 - 9,355

Income (loss) before income taxes 250,405 439,864 (189,459) 331,175 449,554 (118,379)
Current income tax expense (recovery) 111,850 126,200 (14,350) 105,281 117,004 (11,723)
Future income tax expense (recovery) (35,242) (4,384) (30,858) (27,047) 13,037 (40,084)

Income (loss) before following 173,797 318,048 (144,251) 252,941 319,513 (66,572)
Equity income on investees 13,834 - 13,834 - - -

Net income (loss) 187,631 318,048 (130,417) 252,941 319,513 (66,572)

Three months ended Three months ended
Operating net Non- Operating net Non-
($000’s Cdn) February 28, 2011 of interest operating February 28, 2010 of interest operating

Operating income 303,293 259,463

Amortization of financing costs — long-term
debt (1,089) (952)
Interest expense - debt (85,237) (61,646)

Operating income after interest 216,967 216,967 - 196,865 196,865 -
Gain on repayment of debt 9,981 - 9,981 - - -
Business acquisition, integration and
restructuring expenses (2,778) - (2,778) - - -
Loss on derivative instruments (21,353) - (21,353) (864) - (864)
Accretion of long-term liabilities (3,880) - (3,880) (640) - (640)
Foreign exchange gain on unhedged long-term
debt 19,267 - 19,267 - - -
Other gains 4,103 - 4,103 638 - 638

Income (loss) before income taxes 222,307 216,967 5,340 195,999 196,865 (866)
Current income tax expense (recovery) 56,508 66,600 (10,092) 10,703 49,998 (39,295)
Future income tax expense (recovery) (1,291) (8,450) 7,159 46,584 7,487 39,097

Income (loss) before following 167,090 158,817 8,273 138,712 139,380 (668)
Equity income on investees 209 - 209 - - -

Net income (loss) 167,299 158,817 8,482 138,712 139,380 (668)
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The changes in net income are outlined in the table below.

February 28, 2011 net income compared to:

Three months ended Six months ended
November 30, 2010  February 28, 2010 February 28, 2010
(000's Cdn)
Increased operating income before amortization 21,170 69,699 68,101
Increased amortization (10,558) (26,006) (47,569)
Increased interest expense (16,542) (23,591) (30,222)
Change in net other costs and revenue @ 186,723 6,415 (57,246)
Decreased (increased) income taxes (33,826) 2,070 1,626
146,967 28,587 (65,310)
@ Net other costs and revenue includes debt retirement costs, the CRTC benefit obligation, business acquisition,

integration and restructuring expenses, loss on derivative instruments, accretion of long-term liabilities, foreign
exchange gain on unhedged long-term debt, other gains and equity income on investees as detailed in the unaudited
interim Consolidated Statements of Income and Retained Earnings.

Basic earnings per share were $0.37 and $0.41 for the quarter and six months, respectively
compared to $0.32 and $0.58 in the same periods last year. The improvement in the quarter was
primarily due to increased operating income before amortization of $69.7 million partially
offset by higher amortization and interest expense of $26.0 million and $23.6 million,
respectively. The year-to-date decrease was primarily due to higher net other costs and revenue
of $57.2 million and increased amortization and interest of $47.6 million and $30.2 million,
respectively, partially offset by improved operating before amortization of $68.1 million. The
change in net other costs and revenue was primarily due to amounts related to the CRTC benefit
obligation and various acquisition, integration and restructuring costs in the current period
partially offset by debt retirement costs and amounts related to financial instruments associated
with the early redemption of the three series of US senior notes in the prior year. The prior six
month period operating income before amortization included a one-time CRTC Part 1l fee
recovery of $75.3 million which was offset in the current period by amounts related to Shaw
Media and growth in the Cable and Satellite divisions.

Net income in the current quarter increased $147.0 million compared to the first quarter of fiscal
2011 mainly due to decreased net other costs and revenue of $186.7 million resulting from the
CRTC benefit obligation and various acquisition, integration and restructuring costs relating to
the Media acquisition that were incurred in the prior quarter.

Free cash flow for the quarter and year-to-date periods of $166.9 million and $312.0 million,
respectively, compared to $129.5 million and $294.9 million in the same periods last year. The
improvement in the current quarter was mainly due to increased operating income before
amortization related to the acquisition of the Media division as well as growth in the Cable
division, partially reduced by higher interest and taxes. The year-to-date improvement was due
to the Shaw Media acquisition and growth in the Cable and Satellite divisions, partially reduced
by a one time Part Il fee recovery last year. The Cable division generated $108.8 million of free
cash flow for the quarter compared to $93.9 million in the comparable period. The Satellite
division achieved free cash flow of $33.9 million for the three month period compared to $35.6
million last year. The Media division generated $24.2 million of free cash flow for the quarter.

On December 7, 2010 Shaw closed an offering of $900 million in senior unsecured notes,
including $500 million principal amount of 5.50% notes due 2020, as well as an additional $400
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million from its reopened offering of 6.75% notes due 2039. The net proceeds were used for
repayment of debt incurred under Shaw’s credit facility to complete the acquisition of the
broadcasting assets of Canwest and effect the subsequent related debt refinancing.

On December 21, 2010 Shaw completed the repurchase of US $51.6 million of the 13.5%
Senior Notes due 2015 (the “2015 Notes”). As a result of a change of control triggered due to
the acquisition of the Media business, an offer to purchase all of the 2015 Notes outstanding
was required (the “Change of Control Offer”). An aggregate of US $51.6 million face amount
of the 2015 Notes was tendered to the Change of Control Offer and were purchased for
cancellation for an aggregate price of approximately $60.0 million, including accrued interest.
The Change of Control Offer expired on December 15, 2010 and no further purchases are
required.

On February 17, 2011 Shaw closed an offering of $400 million in senior unsecured notes from a
further reopened offering of 6.75% notes due 2039. The net proceeds were used for repayment
of debt incurred under Shaw’s credit facility to complete the acquisition of the broadcasting
assets of Canwest and effect the subsequent related debt refinancing as well as for working
capital and general corporate purposes.

In March 2011 Shaw implemented various cost saving initiatives including staff reductions and
a review of overhead expenses to drive efficiencies and enhance competitiveness.
Approximately 550 employee positions were eliminated, including 150 at the management
level. The restructuring cost estimate for these initiatives is approximately $25 - $30 million
and the expected annual savings is in excess of $50 million. The majority of the staff reductions
were in the Cable division, representing approximately 5% of the divisions’ employee
workforce.

Key Performance Drivers

The Company’s continuous disclosure documents may provide discussion and analysis of non-
GAAP financial measures. These financial measures do not have standard definitions prescribed
by Canadian GAAP or US GAAP and therefore may not be comparable to similar measures
disclosed by other companies. The Company utilizes these measures in making operating
decisions and assessing its performance. Certain investors, analysts and others, utilize these
measures in assessing the Company’s operational and financial performance and as an indicator
of its ability to service debt and return cash to shareholders. These non-GAAP financial
measures have not been presented as an alternative to net income or any other measure of
performance required by Canadian or US GAAP.

The following contains a listing of non-GAAP financial measures used by the Company and
provides a reconciliation to the nearest GAAP measurement or provides a reference to such
reconciliation.

Operating income before amortization and operating margin

Operating income before amortization is calculated as revenue less operating, general and
administrative expenses and is presented as a sub-total line item in the Company’s unaudited
interim Consolidated Statements of Income and Retained Earnings. It is intended to indicate the
Company’s ability to service and/or incur debt, and therefore it is calculated before amortization
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(a non-cash expense) and interest. Operating income before amortization is also one of the
measures used by the investing community to value the business. Operating margin is calculated
by dividing operating income before amortization by revenue.

Free cash flow
The Company utilizes this measurement as it measures the Company’s ability to repay debt and
return cash to shareholders.

Free cash flow for cable and satellite is calculated as operating income before amortization, less
interest, cash taxes paid or payable, capital expenditures (on an accrual basis and net of
proceeds on capital dispositions) and equipment costs (net) and adjusted to exclude stock-based
compensation expense.

Commencing in 2011 with respect to the new Media segment, free cash flow will be determined
as detailed above and in addition, Shaw will deduct cash amounts associated with funding the
new and assumed CRTC benefit obligation related to the acquisition of Shaw Media as well as
exclude the non-controlling interest amounts that are consolidated in the operating income
before amortization, capital expenditure and cash tax amounts.

Free cash flow is calculated as follows:

Three months ended February 28, Six months ended February 28,

2011 2010 @ 2011 2010 @
($000°s Cdn)
Cable free cash flow @ 108,839 93,914 186,753 214,924
Combined satellite free cash flow 33,940 35,606 61,032 80,024
Media free cash flow @ 24,164 - 64,179 -
Free cash flow 166,943 129,520 311,964 294,948
@ Reconciliations of free cash flow for cable, satellite and media are provided under “Cable — Financial Highlights”,

“Satellite — Financial Highlights” and “Media — Financial Highlights”.

@ The presentation of segmented free cash flow has been adjusted to reflect on a gross basis to include intersegment

transactions. As a result, Cable free cash flow has decreased and Combined satellite free cash flow has increased by
$847 for the three month period and $1,697 for the six month period.
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CABLE
FINANCIAL HIGHLIGHTS
Three months ended February 28, Six months ended February 28,
Change Change
2011 2010 @ % 2011 2010 @ %

($000’s Cdn)
Revenue 769,403 733,436 4.9 1,527,234 1,443,183 5.8
Operating income before amortization ) 363,710 354,473 2.6 711,565 734,725 (3.2)
Capital expenditures and equipment costs (net):

New housing development 20,515 20,711 (0.9) 46,139 42,441 8.7

Success based 42,706 58,152 (26.6) 105,681 108,502 (2.6)

Upgrades and enhancement 62,550 62,815 0.4) 124,083 124,984 0.7)

Replacement 11,016 13,732 (19.8) 22,755 26,310 (13.5)

Buildings/other 19,831 14,348 38.2 35,340 27,606 28.0
Total as per Note 2 to the unaudited interim
Consolidated Financial Statements 156,618 169,758 (7.7) 333,998 329,843 1.3
Free cash flow before the following 207,092 184,715 12.1 377,567 404,882 (6.7)
Less:

Interest expense (57,900) (54,752) 5.7 (108,847)  (109,918) (1.0

Cash taxes (43,625) (39,999) 9.1 (89,000) (88,004) 11
Other adjustments:
Non-cash stock based compensation 3,272 3,950 (17.2) 7,033 7,964 (11.7)
Free cash flow @ 108,839 93,914 15.9 186,753 214,924 (13.1)
Operating margin © 47.3% 48.3% (1.0) 46.6% 47.5% (0.9)

@
@

(©)]

See definitions and discussion under Key Performance Drivers in Management’s Discussion and Analysis.

Operating margin is adjusted to exclude the one-time CRTC Part Il fee recovery in the six months ended February 28,
2010. Including the one-time CRTC Part Il recovery, operating margin would be 50.9%.

The presentation of segmented free cash flow has been adjusted to reflect on a gross basis to include intersegment
transactions. As a result, for the three month period revenue has increased by $1,185 and operating income before
amortization and free cash flow have decreased by $847, for the six month period revenue has increased by $2,422
and operating income before amortization and free cash flow have decreased by $1,697.

Operating Highlights

Digital customers increased 35,403 during the quarter to 1,748,538. Shaw’s Digital
penetration of Basic is now 75.6%, up from 70.7% and 56.7% at August 31, 2010 and
2009, respectively.

Digital Phone lines increased 32,512 during the three month period to 1,178,660 lines
and Internet was up 10,772 to total 1,848,390 as at February 28, 2011. During the
quarter Basic cable subscribers decreased 13,662.

Cable revenue for the three and six month periods of $769.4 million and $1.53 billion improved
4.9% and 5.8%, respectively over the comparable periods last year. The quarter and year-to-date

growth

was driven by rate increases and customer growth in Digital Phone and Internet partially

offset by higher promotional activity.

Operating income before amortization of $363.7 million for the quarter improved 2.6% over the
same period last year. The year-to-date amount of $711.6 million increased 3.7% over last year

excludi
related

ng the prior period one-time CRTC Part 1l fee recovery of $48.7 million. The revenue
growth in both periods was partially reduced by higher employee amounts, increased
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programming costs, and higher marketing and sales expenses. Both periods were also impacted
by the CRTC decision approving a retroactive rate increase in support structure charges by
ILECs with the year-to-date period including the impact of the retroactive increase and the
current quarter reflecting the ongoing higher costs.

Revenue increased $11.6 million over the first quarter of fiscal 2011 primarily due to customer
growth as well as higher demand for VOD movies and PPV events partially offset by increased
promotional activity. Operating income before amortization improved $15.9 million over this
same period primarily due to revenue related growth and lower marketing and sales costs
partially offset by higher employee costs. The prior quarter also included the retroactive impact
of the support structure rate increase.

Total capital investment of $156.6 million for the quarter decreased $13.1 million over the same
period last year. Capital investment for the six month period of $334.0 million was $4.2 million
higher than the same period last year.

Success based capital declined $15.4 million over the comparable three month period due to
lower HDPVR rental activity and decreased spend on Digital Phone modems. Year-to-date
success based capital is marginally lower than the same period last year as a result of reduced
investment in Digital Phone modems partially offset by lower retail pricing for HDPVRs.

Investment in Upgrades and enhancement and Replacement categories combined decreased by
$3.0 million and $4.5 million for the quarter and year-to-date periods, respectively, compared to
the same periods last year. Both the current quarter and year-to-date investment included higher
spending on fibre expansion and node segmentation offset by lower spending on Digital Phone
equipment, bulk stock purchasing, and automotive.

Investment in Buildings and Other was up $5.5 million and $7.7 million for the comparable
three and six month periods. The increases are mainly due to higher investment in various
facilities projects and costs related to upgrading billing and provisioning systems. The year-to-
date spend is partially offset by proceeds on the sale of certain redundant real estate assets in the
first quarter of 2011.

Spending in new housing development increased $3.7 million over the comparable six months
last year mainly due to higher activity.

As at February 28, 2011 Shaw had 1,848,390 Internet customers which represents a 79.9%
penetration of Basic. During the quarter Shaw announced that it would conduct customer
consultation sessions on the future of internet allowances and usage billing to obtain feedback to
allow the Company to build pricing and packaging options that deliver choice, quality and value
to all Shaw customers.

Recently, Shaw announced the launch of the Shaw Plan Personalizer enabling customers to
customize their home entertainment service needs and receive everyday value. Customers can
start with a core home entertainment and communications package that includes Extreme
Internet, Personal TV, hardware options and Personal Home Phone Basic and then customize
the plan to how they want it. Shaw is continuing to evolve to meet customers’ needs.
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During the quarter Shaw continued to grow its Digital customer base and Digital penetration of
Basic at February 28, 2011 was 75.6%, up from 70.7% at August 31, 2010. Shaw now has
approximately 835,000 HD capable customers who have access to over 120 HD channels and
even greater choice through 1,200 HD titles through Shaw VOD.

Subscriber Statistics

February 28, 2011

Three months ended

Six months ended

Change Change
February 28,2011 August 31, 2010% Growth % Growth %

CABLE:
Basic service:

Actual 2,313,104 2,334,308 (13,662) (0.6) (21,204) 0.9)

Penetration as % of homes passed 60.3% 61.4%
Digital customers 1,748,538 1,650,919 35,403 2.1 97,619 5.9
INTERNET:
Connected and scheduled 1,848,390 1,818,866 10,772 0.6 29,524 1.6
Penetration as % of basic 79.9% 77.9%
Standalone Internet not included in

basic cable 216,886 233,426 (8192)  (3.6) (16,540)  (7.1)
DIGITAL PHONE:
Number of lines ) 1,178,660 1,096,306 32,512 2.8 82,354 75

@ August 31, 2010 figures are restated for comparative purposes as if the acquisition of the Lake Broadcasting cable

system in British Columbia had occurred on that date.

@ Represents primary and secondary lines on billing plus pending installs.
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SATELLITE (DTH and Satellite Services)
FINANCIAL HIGHLIGHTS

Three months ended February 28, Six months ended February 28,
Change Change
2011 2010 ® % 2011 2010 ® %
($000’s Cdn)
Revenue
DTH (Shaw Direct) 184,174 179,602 25 369,553 359,366 2.8
Satellite Services 19,789 20,666 (4.2 40,583 41,613 (2.5)
203,963 200,268 1.8 410,136 400,979 2.3
Operating income before amortization
DTH (Shaw Direct) 60,055 59,735 0.5 119,128 143,461 (17.0)
Satellite Services 10,160 10,617 4.3 20,596 21,591 (4.6)
70,215 70,352 (0.2) 139,724 165,052 (15.3)
Capital expenditures and equipment costs (net):
Success based @ 16,622 17,343 (4.2) 40,174 40,383 (0.5)
Buildings and other 713 1,239 (42.5) 1,501 3,323 (54.8)
Total as per Note 2 to the unaudited interim
Consolidated Financial Statements 17,335 18,582 (6.7) 41,675 43,706 (4.6)
Free cash flow before the following 52,880 51,770 2.1 98,049 121,346 (19.2)
Less:
Interest expense @ (6,562) (6,562) - (12,827) (13,125) (2.3)
Cash taxes (12,775) (9,999) 27.8 (25,000) (29,000) (13.8)
Other adjustments:
Non-cash stock option expense 397 397 - 810 803 0.9
Free cash flow @ 33,940 35,606 (4.7) 61,032 80,024 (23.7)
Operating Margin ® 34.4% 35.1% (0.7) 34.1% 34.5% (0.4)

@
@

(©)]

4

®)

See definitions and discussion under Key Performance Drivers in Management’s Discussion and Analysis.

Interest is allocated to the Satellite division based on the cost of debt incurred by the Company to repay Satellite debt
and to fund accumulated cash deficits of Shaw Satellite Services and Shaw Direct.

Net of the profit on the sale of satellite equipment as it is viewed as a recovery of expenditures on customer premise
equipment.

Operating margin is adjusted to exclude the one-time CRTC Part Il fee recovery in the six months ended February 28,
2011. Including the one-time CRTC Part Il fee recovery, operating margin would be 41.2%.

The presentation of segmented free cash flow has been adjusted to reflect on a gross basis to include intersegment
transactions. As a result, for the three month period revenue has decreased by $3,377 and operating income before
amortization and free cash flow have increased by $847, for the six month period revenue has decreased by $6,664
and operating income before amortization and free cash flow have increased by $1,697.

Operating Highlights

During the quarter Shaw Direct added 2,176 customers and as at February 28, 2011
DTH customers total 906,433.

Free cash flow for the quarter of $33.9 million compares to $35.6 million in the same
period last year.

Revenue of $204.0 million and $410.1 million for the three and six month periods, respectively,
was up 1.8% and 2.3% over the same periods last year. The improvement was primarily due to
rate increases partially reduced by higher promotional activity. Operating income before
amortization for the quarter of $70.2 million compared to the same quarter last year. The
revenue related growth in the quarter was offset by higher programming costs. For the year-to-
date period, excluding the one-time Part Il fee recovery of $26.6 million, operating income
before amortization improved 0.9%.
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Compared to the first quarter, operating income before amortization improved $0.7 million
primarily due to customer rate increases.

Total capital investment of $17.3 million for the quarter declined modestly compared to $18.6
million in the same period last year. The year-to-date investment of $41.7 million decreased
over the prior year spend of $43.7 million. Buildings and other was lower mainly due to
expenditures in the prior year related to call centre expansion.

During the quarter Shaw Direct added the HGTV HD channel in addition to the 13 HD channels
added in the first quarter and now offers 79 HD channels to over 430,000 HD capable
customers.

Recently, Shaw Direct announced the launch of its new online VOD library accessible
anywhere in Canada that allows customers to watch hundreds of movies and TV shows on-the-
go on their computer.

Subscriber Statistics

February 28, 2011

Three months ended Six months ended
Change Change
February 28,2011  August 31, 2010 Growth % Growth %
DTH customers @ 906,433 905,796 2,176 0.2 637 -
@ Including seasonal customers who temporarily suspend their service.
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MEDIA

FINANCIAL HIGHLIGHTS

($000’s Cdn)

Three months ended
February 28, 2011

October 27, 2010 to
February 28, 2011

Revenue 243,931 369,328
Operating income before amortization 65,475 122,247
Capital expenditures:
Broadcast and transmission 2,079 3,161
Buildings/other 3,200 4,242
Total as per Note 2 to the unaudited interim Consolidated Financial Statements 5,279 7,403
Free cash flow before the following 60,196 114,844
Less:
Interest expense @ (15,337) (21,821)
Cash taxes (10,200) (12,200)
Other adjustments:
Non-cash stock based compensation 243 243
CRTC benefit obligation funding (4,718) (7,026)
Non-controlling interests (6,020) (9,861)
Free cash flow @ 24,164 64,179
Operating margin 26.8% 33.1%
@ See definitions and discussion under Key Performance Drivers in Management’s Discussion and Analysis.
@ Interest includes an allocation to the Media division based on the cost of debt incurred by the Company to repay

Media debt.

Operating Highlights

Revenue in the Media division for the second quarter was $243.9 million and operating income
before amortization was $65.5 million. Advertising revenue in the quarter was driven by
strength in the Automotive, Retail and Entertainment Equipment sectors. For informational
purposes, on a comparative basis to Q2 last year, Media revenues for the three months were up
approximately 8% and operating income before amortization improved 16%. The current period
saw strong advertiser demand for inventory as ad dollars displaced by last year’s Olympics
returned. The 53 Annual Grammy Awards were also a success with ad revenues up
approximately 50% over last year.

During the quarter Shaw Media experienced continued success with the innovative Global iPad
application which has consistently ranked in the top 5 in the Free Entertainment Category,
offering viewers an exciting way to access the network’s library of premium content.

Capital investment in the quarter continued on various projects including the Digital TV
transition, which is on track for the analog to digital upgrade in the CTRC mandated markets by
August 31, 2011, as well as upgrades of aging production equipment and certain new
infrastructure to allow migration off platforms previously shared with the former Canwest
Publishing division. The integration of various back-office infrastructure is also underway and
is expected to be fully transitioned over the next 6 months.

15



Shaw Communications Inc.

During the quarter management continued to work through the alignment of Shaw Media with
the broader Shaw organization. The organizational alignment is now substantially complete and
the Shaw Media team has emerged re-focused and energized.

WIRELESS
FINANCIAL HIGHLIGHTS

February 28, 2011

Three months ended Six months ended

($000’s Cdn)
Operating expenditures 4,876 5,658
Interest expense ® 5,114 9,787
Capital expenditures (as per Note 2 to the unaudited interim

Consolidated Financial Statements) 32,109 55,450
Total expenditures on Wireless infrastructure build 42,099 70,895

@ Interest is allocated to the Wireless division based on the Company’s average cost of borrowing to fund the capital

expenditures and operating costs.

e During the quarter the Company continued its Wireless infrastructure build and invested
$42.1 million on this strategic initiative.

During the six month period Shaw continued equipment purchasing, site acquisition and
physical construction of cell sites.

OTHER INCOME AND EXPENSE ITEMS

Amortization

Three months ended February 28, Six months ended February 28,
Change Change
2011 2010 % 2011 2010 %
($000’s Cdn)
Amortization revenue (expense) -
Deferred IRU revenue 3,136 3,136 - 6,273 6,273 -
Deferred equipment revenue 25,715 30,482 (15.6) 53,033 61,743 (14.1)
Deferred equipment costs (49,892) (58,140) (14.2) (101,998) (117,649) (13.3)
Deferred charges (256) (256) - (512) (512) -
Property, plant and equipment (157,866) (131,741) 19.8 (306,695) (256,380) 19.6
Other intangibles (12,068) (8,843) 36.5 (22,074) (17,935) 23.1

Amortization of deferred equipment revenue and deferred equipment costs decreased over the
comparative periods due to the sales mix of equipment, changes in customer pricing on certain
equipment and the impact of equipment rental programs.

Amortization of property, plant and equipment and other intangibles increased over the

comparable periods as the amortization of capital expenditures exceeded the impact of assets
that became fully depreciated and the effect of Shaw Media in the current year.
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Amortization of financing costs and Interest expense

Three months ended February 28, Six months ended February 28,
Change Change
2011 2010 % 2011 2010 %
($000’s Cdn)
Amortization of financing costs — long-term debt 1,089 952 14.4 2,109 2,053 2.7
Interest expense 85,237 61,646 38.3 153,932 123,710 24.4

Interest expense increased over the comparative periods as a result of the Canwest broadcasting
business acquisition. Approximately $1 billion was required to complete the transaction
including repayment of the CW Media term loan and breakage of related currency swaps. In
addition, US $338.3 million 13.5% senior unsecured notes were assumed as part of the
acquisition.

Debt retirement costs

During the first quarter of the prior year, the Company redeemed all of its outstanding US $440
million 8.25% senior notes due April 11, 2010, US $225 million 7.25% senior notes due April
6, 2011 and US $300 million 7.20% senior notes due December 15, 2011. In connection with
the early redemption, the Company incurred costs of $79.5 million and wrote-off the remaining
discount and finance costs of $2.1 million. The Company used proceeds from its $1.25 billion
senior notes issuance in early October 2009 to fund the cash requirements for the redemptions.

Gain on repurchase of debt

As a result of a change of control triggered on the acquisition of the Media business, an offer to
purchase all of the US $338.3 million 13.5% senior unsecured notes at a cash price equal to
101% was required. An aggregate US $51.6 million face amount was tendered under the offer
and purchased by the Company for cancellation during the second quarter. As a result, the
Company recorded a gain of $10 million in respect of the purchase and cancellation. The gain
resulted from recognizing the remaining unamortized acquisition date fair value adjustment of
$10.5 million in respect of the US $51.6 million net of the 1% repurchase premium of $0.5
million. The Change of Control Offer expired on December 15, 2010 and no further purchases
are required.

CRTC benefit obligation

As part of the CRTC decision approving the Media acquisition, the Company is required to
contribute approximately $180 million in new benefits to the Canadian broadcasting system
over the next seven years. Most of this contribution will be used to create new programming on
Shaw Media services, construct digital transmission towers and provide a satellite solution for
over-the-air viewers whose local television stations do not convert to digital. The fair value of
the obligation on the acquisition date of $139.1 million was determined by discounting future
net cash flows using a 5.75% discount rate and has been recorded in the income statement.

Business acquisition, integration and restructuring expenses

The Company incurred costs in respect of the acquisition of the broadcasting businesses of
Canwest and organizational restructuring which amounted to $2.8 million and $60.9 million for
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the three and six months ended February 28, 2011, respectively. Amounts include acquisition
related costs to effect the acquisition, such as professional fees paid to lawyers and consultants.
The integration and restructuring costs relate to integrating the new businesses and increasing
organizational effectiveness for future growth as well as package costs for the former CEO.

Loss on derivative instruments

For derivative instruments where hedge accounting is not permissible or derivatives are not
designated in a hedging relationship, the Company records changes in the fair value of
derivative instruments in the income statement. In addition, the Media senior unsecured notes
have a variable prepayment option which represents an embedded derivative that is accounted
for separately at fair value. The total loss recorded in respect of all such derivative instruments
was $21.4 million and $22.8 million for the three and six months ended February 28, 2011,
respectively, compared to $0.9 million and $45.3 million in the same periods last year. The
comparative period also included a loss of $50.1 million which was reclassified from
accumulated other comprehensive loss in respect of the cross-currency interest rate exchange
agreements that no longer qualified as cash flow hedges when the US senior notes were
redeemed in October 20009.

Accretion of long-term liabilities

The Company records accretion expense in respect of the discounting of certain long-term
liabilities which are accreted to their estimated value over their respective terms. The expense
is primarily in respect of CRTC benefit obligations as well as the liability which arose in 2010
when the Company entered into amended agreements with the counterparties to certain cross-
currency agreements to fix the settlement of the principal portion of the swaps in December
2011.

Foreign exchange gain on unhedged long-term debt

In conjunction with the acquisition of the broadcasting businesses of Canwest, the Company
assumed a US $389.6 million term loan and US $338.3 million senior unsecured notes. Shortly
after closing the acquisition, the Company repaid the term loan including breakage of the
related cross currency interest rate swaps. During the second quarter, the Company repurchased
and cancelled US $51.6 million face amount of the senior secured notes. As a result of
fluctuations of the Canadian dollar relative to the US dollar, a foreign exchange gain of $19.3
million and $22.6 million was recorded for the three and six months ended February 28, 2011,
respectively.

Other gains
This category generally includes realized and unrealized foreign exchange gains and losses on
US dollar denominated current assets and liabilities, gains and losses on disposal of property,

plant and equipment and the Company’s share of the operations of Burrard Landing Lot 2
Holdings Partnership (“the Partnership”).
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Income taxes

Income taxes were comparable to the same periods last year as the impact of lower net income
before income taxes in the current period was offset by an income tax recovery of $17.6 million
related to reductions in corporate income tax rates recorded in the first quarter of 2010.

Equity income on investees

During the first quarter, the Company recorded income of $13.4 million in respect of its 49.9%
equity interest in CW Media for the period September 1 to October 26, 2010. On October 27,
2010, the Company acquired the remaining equity interest in CW Media as part of its purchase
of all the broadcasting assets of Canwest. Results of operations are consolidated effective
October 27, 2010. The equity income was comprised of approximately $19.6 million of
operating income before amortization partially offset by interest expense of $4.5 million and
other net costs of $1.7 million. The remaining equity income on investees is in respect of
interests in several specialty channels.

RISKS AND UNCERTAINTIES

The significant risks and uncertainties affecting the Company and its business are discussed in
the Company’s August 31, 2010 Annual Report under the Introduction to the Business — Known
Events, Trends, Risks and Uncertainties in Management’s Discussion and Analysis.
Developments of note since then are as follows:

Access rights — Support Structure Rates

On December 2, 2010 the CRTC issued its decision on rates for third party use of
telecommunication carrier support structures and generally approved rate increases, retroactive
to July 2009, for the majority of the ILECs that participated.

FINANCIAL POSITION

Total assets at February 28, 2011 were $12.5 billion compared to $10.2 billion at August 31,
2010. Following is a discussion of significant changes in the consolidated balance sheet since
August 31, 2010.

Current assets increased by $688.6 million primarily due to increases in cash and cash
equivalents of $122.2 million, accounts receivable of $287.0 million, inventories of $36.2
million and prepaids and other of $234.9 million. Cash and cash equivalents increased as the
net funds provided by operating and financing activities, including proceeds from the issuance
of $1.3 billion of senior notes, exceeded the cash outlay on capital expenditures and the
Canwest broadcasting business acquisition. Accounts receivable and prepaids and other
increased primarily as a result of the Media acquisition while inventories were higher due to
timing of equipment purchases.

The derivative instrument of $8.5 million is in respect of the senior unsecured notes assumed by
the Company as part of the Media acquisition. The notes are due in 2015 and have a variable
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prepayment option at a premium of 106.75 in August 2011 which declines on a straight-line
basis to par in 2013.

Investments and other assets decreased by $725.8 million due to the acquisition of remaining
equity interest in CW Media which is now consolidated as a 100% owned subsidiary and
expensing of acquisition related costs partially offset by investments in several specialty
channels purchased in the Media acquisition.

Property, plant and equipment and other intangibles increased by $169.8 million and $87.2
million, respectively as current year capital investment and amounts acquired on the Media
acquisition exceeded amortization.

Deferred charges increased by $12.7 million due to higher deferred equipment costs and prepaid
maintenance and support contracts.

Broadcast rights and licenses, and goodwill increased $1.4 billion and $671.6 million,
respectively, due to the acquisition of the Canwest broadcasting businesses.

Program rights and advances of $96.0 million arose on the acquisition of the Canwest
broadcasting businesses.

Current liabilities were up $135.6 million due to increases in accounts payable of $97.1 million,
other liability of $160.0 million and derivative instruments of $20.5 million partially offset by a
decrease in income taxes payable of $144.5 million. Accounts payable and accrued liabilities
increased primarily due to the impact of the Media acquisition partially offset by a reduction in
trade and other payables mainly in respect of timing of payment of